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Welcome to INSIDE STYLE!

TYLE presents a unique blend of news and features
with timely and factual articles offering readers a more
descriptive, informal obehind the scenesot coverage of the
arts, personalities and lifestyles, as well as social trends,
interviews, previews and reviews i all in one concise
section. Add to the mix highlights and grids on broadcast
(TV and radio).

Published seven days a week, STYLEI(s got the hottest
hits, hemlines and hearty features. Advice, how-to and
comics provide another dimension to the lively content.

The STYLE section offers the unity and continuity of
the language process of listening, speaking, reading and
writing. The variety of the section lends itself to developing
strategic readers and can demonstrate the ability to write
for various audiences and purposes.
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Before focusing on this sectionis leveled exercises that have been developed for INSIDE
STYLE, it is important that students have a general feeling for the type of information
reported in STYLE and the tone of this section. A few introductory suggestions will help
students realize that they already know a great deal about the type of news covered in

STYLE.

Consider having students share their
present understandings about some concepts
most frequently focused on within STYLE
articles. What do students think of when
they hear words, terms and concepts such as
the following? What names, titles and places
come to mind? Can students pnd these words
in the headlines or articles of the current
STYLE section?

0in style,0 ¢fashionabled

otrendy,6 oold fashionedd

ohit,6 0yop,6 obest sellerd

star, celebrity

the arts, culture

gallery, concert hall

repertoire, program

entertainment

previews and reviews

cuisine

lifestyle

What are some of the names of the
onewsmakersd featured in STYLE? How
are these personalities different from those
found in MAIN NEWS?

What kinds of pictures are found in the
STYLE section? Who is in the picture?
What are the people (person) pictured doing?
Where was the picture taken?

These orientations to STYLE will help
students become familiar with the purpose,
vocabulary and concepts which characterize
this section of the paper.

Online at www.washpost.com/nie, teachers
will pnd curriculum guides that cover many
subject areas. Click on Lesson Plans and
select
AThe Movie Review(er), Nov. 20, 2001,
for an introduction to the basics of
movie review writing;
AAncient Civilizations in Todayis
World, April 9, 2002, to introduce
students to the inyuences on D.C.
architecture.
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Highlights of Style

The following columnists and features appear in STYLE

DAILY

MONDAY

TUESDAY

WEDNESDAY

THURSDAY

FRIDAY

SATURDAY

SUNDAY

John Kelly: A column about the people and places of the Washington area.
Bridge: Game advice written by Alfred Sheinwold and Frank Stewart

Dear Abby: Abigail Van Buren writes the most widely syndicated column in the
world.

Hints From Heloise: Get plenty of money- and time-saving tips.

Horoscope: Start your day with a reading from Jeraldine Saunders.

Reliable Source/Names & Faces: A report on personalities involved in the latest
entertainment news, especially if they are in the D.C. area

TV Column: The Postis Lisa de Moraes tells you whatis happening on the air and
behind the scenes.

Chess: Lubomir Kavalek guides you through the mastersi moves.

Jonathan Yardley: A Pulitzer Prize-winning critic who writes about books and
culture

Media Notes: The Postis Howard Kurtz keeps a watchful eye on the national
media.

Out & About: Roxanne Roberts of The Post is your guide to the social world of
Washington.

Animal Doctor: Dr. Michael Fox, author of many books on animal care, welfare and
rights, is a veterinarian with doctoral degrees in medicine and animal behavior.
Backstage: Jane Horwitz focuses on the area theater scene.

Art Buchwald: This national columnist presents his insight and humor on
Tuesdays and Thursdays.

The Magazine Reader: Find out whatis being printed in magazines across the
country with the help of The Postis Peter Carlson.

Consummate Consumer: Post reporter Don Oldenburg tracks consumer news,
recalls, and complaints.

Escapes: Learn about weekend getaways, most within driving distance.

Family Almanac: Marguerite Kelly gives family advice.

Miss Manners: Judith Martin answers questions about etiquette.

Pop Notes: The latest in music news and trivia

Tell Me About It: The Postis Carolyn Hax offers advice for twenty-somethings and
teens.

Art Buchwald: This national columnist presents his insight and humor Tuesdays
and Thursdays.

Arts Beat: The Postis Jonathan Padget tracks the local art scene for notable people
and events.

Galleries: Jessica Dawson brings the best of the areals artists, shows and galleries
to life.

Tell Me About It: The Postis Carolyn Hax offers advice for twenty-somethings and
teens.

Cityscape: Benjamin Forgey is The Postis expert on building and architecture.
Design: The latest news and ideas in home furnishing and design

Miss Manners: Judith Martin answers questions about etiquette.
The Style Invitational: A wacky weekly contest
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Where to Find It in Style

GENERAL PROCEDURE

Draw studentsi attention to what is meant by the word 0Style.6 This
is a word with many depnitions and uses in specialized areas. This
page has a style that specipes its typeface, font size and layout. 0Styled
is the shadow-producing pin of a sundial. 0Styled is a manner or tone
of discourse, a distinctive manner and a fashionable, luxurious mode
of life. So what is STYLE, this section of The Washington Post?

Have students browse through the section, noting the kinds of news
articles and pictures featured. Help students conclude that STYLE
carries articles giving information about the personal lives of well-
known people, entertainment opportunities, reviews and advice.

The Level 1 exercise can be modeled as a language experience
activity; students will need glue, paste or tape, and scissors for this
level. The Level 2 activity is appropriate for several sections of the
newspaper (SPORTS, METRO, BUSINESS). Level 3 can be done
with one dayis comic section, but a collection of three to pve days will
allow students to follow the storyline and draw conclusions about
the cartoonistsi intent. This exercise can be done individually or in
groups.

1

Have students clip several headlines and any accompanying
picture(s) from the STYLE section. Mount each set of
pictures on a separate piece of paper. Have students choose
a headline-picture set and, using only the headline and
picture(s), ask them to write one or two sentences predicting
what the article is about. Check the accuracy of their
responses by reading the prst paragraph of the article.

Note: Teachers may wish to preview articles before
giving this assignment. Does the headline contain enough
information to generate meaning in the form of a main idea?
Do students have enough background (schema) related to
the topic?

Have students note that the feature sections and/or
columnists are highlighted in Inside, a list within the
masthead of the STYLE section. Point out that the section
or columnistis name and a brief descriptive phrase about the
dayis article, as well as the page number where the feature is
located, are listed on the STYLE masthead. Ask students to
choose four columnists or feature sections from STYLE that
are not included in the STYLE masthead. Create a reference
for these articles modeled after those actually used in the
masthead.
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The Washington Post provides an extensive collection of
comic strips. Some have appeared in The Post for decades
and others were added in the last year. Ask students what
the comic strip section adds to the coverage of culture.

Read the comic strips that appear in STYLE.
AWnhich of the comic strips reyects societyis concerns?
AWnhich of the comic strips addresses family
relationships?
AwWnich of the comic strips confronts the role of men,
women and children in society?
Have students write a short response to one of these
questions. They must include two to three comic strips as
examples of their idea.

Doonesbury by Garry Trudeau is placed on page 3 under THE
RELIABLE SOURCE/NAMES & FACES. Why do students
think it is placed away from the other comic strips?

You might also note that Dilbert by Scott Adams appears in
the BUSINESS section.
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Give Me Some Advice

GENERAL PROCEDURE

The STYLE section made its debut in 1969. In addition to lengthy
feature stories focusing on people, events and culture, the section
contained advice. Today, the STYLE section provides how-to
information for fashion, bridge and chess; advice from the Animal
Doctor, Dear Abby and Miss Manners; and reviews for all media.

The Level 1 activity asks students to look at the advice columns of
Dear Abby, Tell Me About It and Miss Manners. You could substitute
Hints from Heloise and Family Almanac. The Level 2 activity
encourages students to look at literature through Book World and
Jonathan Yardley. You may wish to extend this activity to include the
arts with Arts Beat, Pop Notes and Magazine Reader.

1

Turning to a newspaper column for advice is not new. Hereis
what the Newseumis News History Gazette has to say about
the middle of the 20™ Century: 0In the Chicago Sun-Times,
Esther Pauline Lederer serves up advice as (Ann Landers.j
Her 1955 syndicated column quotes experts on health,
marriage and the fate of missing socks. Her twin, Pauline
Esther Phillips, starts a rival column, {Dear Abby,i in the
San Francisco Chronicle. Together, they reach 200 million
readers.0

Have students pnd oDear Abby,6 0Tell Me About It6 and
0Miss Mannersé in STYLE. Who is seeking advice from each
of these columnists? Do the columns appeal to different age
groups? What kind of advice would you ask of each of them?
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Jonathan Yardley, a Pulitzer Prize-winning critic, writes
about books and culture on Monday in STYLE. Other Post
writers contribute a review of a recent publication in BOOK
WORLD.

Discuss with students why reviews are read. Answers will
include
ATo get a sense of an authoris style,
ATo decide if the book is worth time to read and
money to purchase it, and
ATo compare this book with otheris on the same
subject.

Have students read a Jonathan Yardley column or a BOOK
WORLD review. Then ask them to read the review again
with markers in hand. Do each of the following:
AHighlight where the reviewer has quoted from the
book;
AHighlight in another color where the reviewer
paraphrases or summarizes the authoris ideas;
AUnderline where the reviewer states his or her
opinion of the book;

ABracket where a comparison is made with another
authoris work or another work by the same author;
AMake a list of words with which they are unfamiliar.
Aln a paragraph, summarize the bookis plot, message
or other information that the student gained from

reading the review.

Would they want to read the book? Why or why not? Have
students write a letter to a friend in which they encourage or
discourage the reading of the book that was reviewed. They
need to include specipc reasons for their evaluation.
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Have students read two or three Art Buchwald columns
from the STYLE section. Note with them that the columnist
often presents his perspective and opinion by describing a
scene, event or conversation that illustrates the point being
made. It is also important to note that these descriptions are
sometimes pctitious and/or highly exaggerated.

Ask students to identify some of their most irritating
problems, their opet peeves.0 Students may be grouped
based upon agreement about these irritations. The task
for each group is to create a brief written narrative
(including dialogue if appropriate) to describe an extreme
manifestation of the problem. Though the focus is on humor,
the presentation should clearly contain a ograin or two of
truth amid the chaff.6 Clear identipcation of the problem
should not be sacripced to entertainment.

In addition to submitting a written version of what becomes
a satirical essay, each groupis presentation could also take
the form of a performance or skit. The written version could
be submitted as an item for the school paperis editorial page
or to the literary-art magazine with an illustration.

An archive of Art Buchwald columns is found at
www.washingtonpost.com/wp-dyn/style/columns/buchwaldart/.
Buchwald has written 30 books, including Leaving Home and
lill Always Have Paris. An award-winning writer, Buchwald
won the Pulitzer Prize for Distinguished Commentary in
1982.

Buchwald and his sisters were raised in a series of foster
homes after their mother became unable to care for them.
A child of the Depression, he worked from age nine until he
ran away; at 17 he served in the U.S. Marines during World
War Il. After the Marines he enrolled at the University of
Southern California and eventually traveled to Paris where
he lived for 14 years.

While reading the International Herald Tribune, Buchwald
noticed that the paper did not have a restaurant or
entertainment column. He approached the paper on writing
such a column, pointing out he had outstanding credentials
having once been a food taster in the Marine Corps. The
column developed into a feature column four times a week.
In 1962, Buchwald came back to the United States and
settled in Washington, D.C.
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New Products to Try

GENERAL PROCEDURE

Filled with fashion and entertainment news and features, STYLE
is one of the most popular sections of The Washington Post. Itis the
daily magazine that Washington reads for information on the latest
fashion and pop culture trends.

To prepare for the following exercises have students locate the TRY
IT! feature on alternating Wednesdays on the STYLE PLUS page
and SHOPPER column on page 2 every Thursday.

This exercise can be done over a period of one to four Wednesdays.
Note: An overhead projector may be needed for Level 1.

students a picture of a new product presented in the TRY IT!
column of the STYLE PLUS page. Without referring to the
columnis text, have students talk in pairs or in small groups
about the pictured product.

AFor what is it used?

AWnho is to use it?

AHow is it intended to make life easier?

AHow much might it cost?

AWnhere could one buy it?

] Use the copy machine or the overhead projector to share with

A group recorder/reporter should collect a consensus of the
groupis conclusions.

Once each group has reported their conclusions, have
students locate TRY IT! and read the article to determine
how accurately the picture was oread.6
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STYLE PLUS as one means to bring new products to public
attention. Guide students in a reading of the current TRY
IT! feature.
AWill the product be popular?
ADoes it have a potentially large consumer audience?
ADoes it solve a problem or make life signipcantly
easier?
Als it affordable to most people?
ADoes the new product widen or narrow the scope of
people who can/will access the activity for which the
product is used?

2 Lead students in a consideration of the TRY IT! column of

Divide students into four or pve omarketing groups.6 Assign
each group the task of marketing an invention (or idea) of
historical signipcance to the people of its day i for example,
introducing the dripless candle to the early residents of
Williamsburg, Virginia. Other ideas might be suggested by
current social studies or science units.

Students will share these product promotions with the
class, demonstrating their understanding of the living and
working conditions (i.e., the culture) of the people to whom
the product is being marketed.

Extension: The following can be considered for a long-term
assignment. If life can be divided into two types of activity
(work and leisure), in which area, work or leisure, are
most of the new products being developed? What does this
say about society? What are the implications for the other
area? Will the cost of leisure-related products require better-
paying employment? Will products intended to make work
more efpcient generate more time for leisure?
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