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Welcome to INSIDE The Washington Post

Dear Educator:

We hope you and your students will enjoy using The Washington 
Post on a regular basis. To help you get the most out of your class 
time we have developed a manual that includes an overview for each 
section of the paper and more than 150 accompanying exercises. The 
Inside The Washington Post program can be used for any subject 
and level of achievement and can reinforce critical thinking and 
communication skills. In addition to practical classroom use of 
this program, it also offers an opportunity to explore the reading 
and writing process and to open up new avenues to language arts, 
science, history and mathematics as well as civics and government.   

This manual provides you with a springboard of ideas that will help 
you easily incorporate The Washington Post into your classroom. 
Each section of The Post is introduced and examined from the 
perspective of using it as a teaching tool and resource. The features 
of each section are listed with a brief explanation and the days they 
appear.

The exercises that follow the overviews of each section of The 
Washington Post are graduated in three skill levels. Sidebars 
provide applicable academic standards from Maryland, Virginia and 
Washington, D.C., and skills and sub-skills. Useful Web sites and 
occasional reproducibles help you expand the uses of the newspaper 
and this material. 

Our objective is to make this program comfortably þt into your 
teaching goals. By your using the most up-to-date textbook that 
exists ñ a newspaper ñ and a mix of your ideas and ours, we hope 
your students will discover the importance of reading and using a 
daily newspaper.
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Important Information

Holiday Policy
We follow the public school calendars for 
each jurisdiction. Thanksgiving, winter and 
spring breaks are considered non-delivery 
days. Private schools need to contact their 
NIE representatives with their non-delivery 
preference.

Afþdavits 
Toward the end of the school year or the 
duration of your classroom order you will 
receive an afþdavit for your signature. It is 
not a bill. Afþdavits are only required from 
those teachers/schools who are receiving 
newspapers paid for by a sponsor.

The afþdavit must be signed by the 
teacher who placed the order and used 
the newspapers. This afþdavit is required 
by the Audit Bureau of Circulation, which 
is the governing organization that audits 
newspapers for accuracy in circulation 
numbers. Signing the afþdavit assures 
the Audit Bureau that you wanted the 
newspapers and it allows a third party, or a 
sponsor, to pay for the newspapers. 

Newspaper Delivery 
Your schoolõs Washington Post will begin 
delivery the Monday following Labor Day 
and end one week prior to the last day of 
school.

Your requested set of newspapers will be 
delivered each morning between the hours 
of 5-7 a.m. at a main entrance to the school 
unless you have requested otherwise. Please 
call (202) 334-4544 if you do not receive 
your papers or if the number you received 
is different from your order. It is important 
that we are notiþed as soon as a problem 
arises so it can be þxed.

Snow Day Policy 
If school has been cancelled for only one 
day due to snow, we hold that dayõs papers 
and deliver them the following school day 
to be sure you get all the papers you have 
requested. When schools are closed for more 
than one day consecutively, you will not 
receive back copies when delivery resumes 
after schools are back in session.

Contacts
   Educational Services: 
  (202) 334-4544

 Manager, Educational Services:
  Margaret Kaplow
   (202) 334-6225
  kaplowm@washpost.com

 District Representative: 
  Stella Jackmon
  (202) 334-4545
  jackmons@washpost.com

 Maryland Representative:
  Marian Washington
   (202) 334-5686
  washingtonm@washpost.com

 Virginia Representative:
  Christopher Janson
   (202) 334-5690 
  jansoncl@washpost.com
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Inside The Washington Post

Program Overview

Inside The Washington Post is an integrated curriculum resource program designed to 
reinforce the four main fundamental skills and sixteen sub-skills necessary for students to 
master in order to meet the academic objectives of their school systems. 

The program offers a variety of exercises using all sections of the newspaper for any level 
of achievement: beginner, intermediate, and advanced (Levels 1, 2, and 3) and covering all 
subject areas.

4 Main Fundamental Skills

ÅPerforming a Task
ÅInterpreting
ÅInteracting
ÅDeveloping Positive Attitudes and 

Personal Interests 

16 Sub-Skills

ÅFollowing Directions
ÅUnderstanding Forms
ÅIdentifying
ÅLocating Information
ÅSequencing
ÅFinding the Main Idea
ÅComparing and Contrasting
ÅCategorizing
ÅDistinguishing Fact from Opinion
ÅDecision Making
ÅPredicting Outcomes
ÅCritical Thinking
ÅAnalyzing
ÅEvaluating
ÅDrawing Conclusions
ÅDeveloping Visual Imagery

In addition to the four main fundamental skills and sixteen sub-skills, academic content 
standards for Maryland, Virginia and Washington, D.C., are included. The academic content 
standard for your school jurisdiction may not apply to all three suggested exercises, but each 
standard applies to an aspect of one of the three exercises that are grouped together.
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A Word About Reading

The Reading Process

ÅòDoes this information conþrm or 
contrast prior knowledge?ó 

ÅòWhere is the author going with 
this?ó 

ÅòWhat do I expect will happen next?ó

Such questions maintain the readerõs focus 
on the primary function of reading ñ gaining 
meaning.

Post-reading
Quality after-reading exercises maintain 
the focus of the reader on comprehension. 
Such exercises send the reader back into the 
text to investigate the level of the readerõs 
understanding of the authorõs purpose and 
message. The exercises not only measure 
the readerõs level of comprehension, but also 
extend that comprehension.

The modeling role of the teacher is a 
very important function in helping the 
developing reader to recognize and use the 
reading process. The student should be 
aware of pre-reading, during-reading and 
post-reading strategies which constantly 
facilitate and monitor the studentõs level of 
comprehension.

Teachers should remember the importance of the reading process as the exercises 
suggested in INSIDE, an integrated curriculum resource program, are used to help 
students reinforce fundamental skills while they explore the newspaper.

Pre-reading
Pre-reading strategies designed to stimulate 
studentsõ prior knowledge and to set purposes 
for reading are important to immediate and 
future success in reading.

Students can use headlines and pictures 
to predict the nature of the reading to be 
done. Brief discussions can probe their 
prior knowledge about the topic. Such 
exercises tickle out vocabulary and concepts 
that greatly increase the efþciency and 
effectiveness of important reading skills 
such as the use of context clues. Given what 
is already known about the topic, students 
can be encouraged to verbalize any new 
information the reading might generate on 
the topic. This helps set purposes for reading 
ñ an important strategy used by efþcient 
readers.

During Reading
During reading, students should be 
encouraged to be self-monitoring as 
they read. (The literature uses the term 
òmetacognitionó to describe this self-
knowledge.) Good readers are constantly, 
but subconsciously, asking and answering 
questions such as 

ÅòDid I already know this 
information?ó 
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A Word About Writing

Like the reading process, a process approach to writing greatly facilitates clear 
writing ñ an element crucial to ensuring comprehension by the reader.

The Writing Process

Pre-writing strategies generate initial 
thinking within the writer about the topic. 
The intent is to organize the writerõs 
thinking around a speciþc topic. Pre-writing 
activities may involve oral, written or drawn 
responses to a òpromptó appropriate to the 
writing topic.

During the drafting stage, the author begins 
to organize the thinking generated during 
pre-writing. What may have been a jot list of 
brainstormed ideas is structured into rough 
sentences and paragraphs. The emphasis is 
upon creativity and ÿuidity of thought. Here, 
it is important that ideas relevant to the 
topic are captured or organized. Sentence 
structure is more important than paragraph 
structure.

Revising allows the writer to focus on word 
choice and structure at the paragraph level. 
During the revision stage, the authorõs 
purpose is to strive for clarity, as clarity is 
enhanced through the clear, logical structure 
of sentences and paragraphs and through 
careful word choice.

Editing is part of the process known as 
òproofreading.ó The þne-tuning intended 
through this stage of the process attends 
to standard spelling and the conventions 
of the written language (capitalization, 
punctuation).

The þnal stage of the writing process, 
publishing, gets the writing into the hands 
of the audience for which it is intended. The 
methods for accomplishing this are varied: 
mailing off the letter, including the writing 
in an anthology of class writings, reading 
the composition to the class or including the 
composition within a bulletin board display.
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The teacher should be aware of a few caveats regarding the writing process.

Pre-writing invariably 
moves to drafting.

fh[Cmh_j_d] The writerõs degree 
of success (or lack of 
success) at putting 
together a þrst draft 
may send him/her 
back to pre-writing 
strategies (such as 
webbing, brainstorming, 
jot lists) to bring more 
organization and more 
focus to the writing.  

This òloopó in the process 
is represented by the 
various drafts produced 
as a writer reþnes, 
expands, tightens, 
clariþes or otherwise 
changes the content or 
message. Again, some 
pre-writing techniques 
may be helpful in 
focusing or expanding 
content.

ZhW\j_d]

Editing, closely attending 
to the mechanics of 
written language, is 
reserved for the òþnal 
draftó produced during 
the drafting-revising 
cycle.

h[l_i_d]

Here, the writing reaches 
its audience. Assistance 
from the author to 
understand the message 
should not be necessary 
as, depending upon how 
the writing is published, 
the author may or may 
not be available.

[Z_j_d]

fkXb_i^_d]

2. The stages of the process are not 
necessarily linear. While pre-writing is 
logically followed by drafting and editing 
is followed by publishing, the drafting and 
revision stages are cyclical.

1. Not all writers move neatly through all 
stages. Some writers, for example, appear 
to skip the pre-writing stage by creating a 
well-structured þrst draft during the initial 
writing. At other times, these same writers 
may need to use pre-writing strategies to 
overcome òwriterõs block.ó
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3. It is not intended that all stages of 
the process are independent exercises. 
Speciþcally, pre-writing, revising, editing 
and publishing each beneþt from interaction 
with pairs, a small group or the whole class.

4. It is not appropriate or desirable to subject 
all writing to management through the 
writing process. Personal letter writing and 
entries in personal journals or learning logs, 
for example, are inappropriate exercises for 
use of a process approach to writing.

5. It is not necessary that every piece of 
writing begun be taken through all stages 
of the process. The objective of a writing 
lesson may be accomplished in the pre-
writing stage. A þrst draft may be all that 
is necessary for a teacher to see that the 
learner understands a concept. A combined 
consideration of the writerõs purpose and the 
intended audience acts as an indication of 
the degree to which the writing is completely 
or partially òprocessed.ó 


